
ePublishing 

comparison
royalty:                    

net to author
ISBN cost

other upfront 

costs ala carte services rights pricing issues marketing prowess

formats 

accepted notable notes

Smashwords.com

85%  for SW 

sales - SW takes 

10% for third 

party sales from 

Amazon, iTunes, 

none for SW 

prefix

none except 

ala carte 

services

advertising, 

editing, 

illustration, 

distribution

author retains full 

rights

authors set the 

price; gives advise

distributes through 

Apple, B&N, Sony, Kobo, 

Califa, 3M, Baker & 

Taylor, & their own 

online store MS Word

author started this 

company

Lulu.com

90% without 

marketing; less 

with advertising; 

editing, ala carte

none for Lulu-

prefix ISBN - $99 

for author to be 

listed as 

publisher

none except 

ala carte 

services

advertising, 

editing, 

illustration

author retains full 

rights

authors set the 

price; Lulu gives 

advice on price

iPad, Nook, home 

computer MS Word

Amazon CreateSpace 

createspace.com & 

Kindle Direct 

kdp.amazon.com

35% or 70%* 

(see pricing 

issues)

none for Amazon-

prefix ISBN; 

otherwise, 

author must 

provide ISBN none

Print on demand 

(CreateSpace), 

links to resources 

for preparing 

eBooks, tips & 

links to translators

authors may 

terminate with 5 

days notice; avoid 

Kindle Select - 

which assigns 

exclusive rights to 

Amazon; choose 

Kindle Direct to 

retain rights

authors set price 

but must be 20% 

below any other 

outlet - *70% 

royalty less 

delivery per MB, 

taxes; 

Kindle only; Amazon 

reserves rights to make 

all marketing decisions 

including decision not to 

market a book 

MS Word, 

HTML, ePub, 

Plain Text, 

Rich Text, or 

PDF

 if the book is available 

for free elsewhere, 

Amazon reserves the 

right to make it 

available for free

PressBooks.com 100%

not offered; 

author must 

provide none 

additional storage 

space

author retains full 

rights author sets price

eCommerce option 

allows author to post to 

Amazon, iBooks, Kobo, 

B&N, but must negotiate 

separate contract with 

each distributor/vendor MS Word Easy as blogging
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